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Goodvalley is an agri - and food company with roots in

Scandinavian standards

How do we address the principles of sustainable farming?



Goodvalley - company profile

Denmark
Copenhagen
Group Headquarters

Poland
#2 pig producer

Ukraine
#3 pig producer

Å 12000haarablelandgrown
ÅOver40productionunits and 

farms

Å 22000sowsin 3-site system

Å 8 biogasplants
Å 50 000MWh (renewable 

energyfor ca.17,000 
households)

Å Slaughterhouseς12,000
pigs/week

in Poland since 1994

Å Yearlyturnover: Euro+110 M

Å Employment:1200 people



Goodvalley - local 
production, vertically 
integrated full value chain

All our animals are all born and
raised in Pomerania, Poland.

Our farms are located close to one 
another, which reduces transport 
and stress for the animals during 
transport.

Feed for the pigs and all service
functions are located nearby.



Goodvalley ɬholistic approach 

Traceability in full value chain
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raising
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Goodvalley Poland

Technology, knowledge and capital

Biogas plants



Crop production - reduced till (since 2003)= lower GHG emmisions

nitrous oxide ɬreduced by about 50%

PRECISION AGRICULTURE :

ÅGPStracking

ÅSystematic soil testing

ÅMonitoring of yields

ÅDigital yield maps and fertility 

maps

ÅSite specific crop production

ÅVRA ɬvariable rate of 

application
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Plant cover (80%) crop rotation and organic fertilizers ɬcrucial

elements of REGENERATIVE agriculture =>healthy soil

Ågood tilth

Ågood drainage

Åmicroorganisms

Ånutrients

Å low weed pressure



Well -balanced feed

Crucial for ÈÕÐÔÈÓÚɀhealth and growth 

Controlled sourcing of raw materials
-
-
-
-
-

Optimizing acc. to nutritional value and price 

Good feed intake and availability of nutients 

reduced waste =>reduced GHG
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Professional pig farms ɬcircular solutions in agriculture
HIGHW E L F A R ES T A N D A R D S,R E D U C E DU S EO F ANTIBIOTICS,R E N E W A B L EE N E R G Y

B A R AF A R MIN W E S T E R NP O L A N DW I T H 5,000 S O W SA N D 19,000 W E A N E R S



-
-
-
-
-
-
-
-

increased pen area and free farrowing pens 

reduced use of antimicrobials

health mangement and biosecurity

tail docking

immuno -castration/no castration 

manipulation material (foraging behaviour) 

transport of animals (max 3 hours) 

monitoring in slaughterhouses

Animal welfare ɬnew 
EU standards on the way



Bara farm, Western Pomerania ɬ5000sows with 5,5m2 m free 
farrowing pens

(5 days confinement around farrowing)

Front runner - new animal wefare standards applied since 2014



Well -qualified and competent employees

Å

Å

Å

Trainings 

Shaping attitudes

International exchangeof know -how and

experience



methanecapturein biogasplants 
reducesemissionof greenhousegas 
CO2Footprintcalculatedsince2012 
From2023ςLCAof final meatproduct13s

Pig farm for 9000finishers, Arable Centre ɬ5000ha, biogas plant 964 kWe
in /ÈÞėĞÞÒÖȮPomerania

Energysecurityςwe cover100%of our 
electrictyconsumptionwith own 
Productionand70%of heatconsumption



Applicationof fermentedpig manureusingdirect open
rows injection into the soilςperfect natural fertilizerς
covering70%of totalDƻƻŘǾŀƭƭŜȅΩǎnitrogeneneeds

Circular agriculture
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Goodvalley slaughter house in Przechlewo, Pomerania
12 0 0 0 P IGS/WEEK 250 T O N SP R O C E S S E D / W E E K

Onlypigsfrom own Goodvalleyfarms
ςuniform quality andbiosecurity



Fresh meat



Processedmeat

100%meat

No additives, no conservatives

Recycled packaging
Products in trays made from 100% 
recycled material and 100%recyclable.



QR code on the package

Communicating about
full value chain and traceability



Clear messageto the confused (?) consumer

vitarianism 

fructarianism 

veganism 

vegetarianism 

pescovegetarianism

lacto-ovo vegetarianism

flexitarianism

climatarianism 

freeganism 

nutritariansim

?
We will eat LESS meat 

but BETTER meat



Corporate Social Responsibility and ESG
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VOpenrelationships,cultural integration and 
good neighbourhood are among our

finances, organizes and

priorities

VGoodvalley
promotes

Åcultural andsportsevents

Årenovation of roads and other 
infrastructurein the rural areas

Åreconstructionof schools,Community 
Halls

Åsponsorshipof sportsclubs

Åeventsfor childrenandthe youth

Åhelping disabledandill people

Åinitiatives supporting environmental 
protection

ά[ŜǘΩǎdo it ǘƻƎŜǘƘŜǊΗέ
or: How canlocalresidentsand

Poldanorstaff act jointly to
improvethe qualityof life in

their village/townanddistrict?



Thank you for your attention,

Grzegorz Brodziak

CEO Goodvalley Agro S.A.

Vice President Polish Agriculutral Federation 

grzegorz.brodziak@goodvalley.com

mailto:grzegorz.brodziak@goodvalley.com
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