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BEUC in a nutshell ...
BEUC e e

« The European Consumer Organisation
43 member organisations (EU + EEA)

« Mission = to promote consumer interests in EU decision
making
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Changing consumption patterns
BEUC

home /... / ... / vis, peulvruchten, viees, &i, noten en zuivel

Vis, peulvruchten, vlees, ei, noten

.
st mmmeiaesiany | €D Zuivel
VOEDINGS TN :
LE"EN ezt Een snelle bonenschotel, pittige viscurry, rijst met tofu of aardappelen, groente en
Hoeveel en wat kan ik eten? viees. Wat kies jij vandaag? De trend is: meer plantaardig en minder vlees. Daarmee zorg

gezondleven.be N Wat staat er in de Schijf van Vijf? je goed voor jezelf en het milieu.

Wat staat er niet in de Schijf van Vijf?

Beginnen met gezonder eten

Omgaan met verleidingen

De vakken van de Schijf van Vijf

Groente en fruit

Smeer- en bereidin: Vrouw

Vis, peulvruchten,

Zuivel Dit vak bestaat uit procucten met veel siwit. De productsn dragen ieder zijn sigen steentje
Brood, graanproducten en aardappelen bij aan je gezondheid.
Dranken

Vis, peulvruchten, vlees en ei

Met het eten van vis verlaag je het risico op
LDL-cholesteral, wat helpt om je bloedvaten

goede voedingsstoffen, zoals ijzer en vitamin : ! I l Pl ~ t
Tips voor vis, peulvruchten, vlees| an e e

+ In deze groep draait het om afwisseling tus

Steeds meer mensen eten niet elke dag vlees. VIS COP22  Climat  Energi iodiversité  Santé i Agriculture & Alimentation
« Een voorbeeld van een weekindeling kan z|
2 dagen rund- of varkensviees en 2 dagen kip
g fu, é of f K : " 3 L\
2] oot i s e e I ARTICLE SELECTIONNE DANS LA MATINALE DU 07/06/2017 > Découvrir Papplication

« Zet elke week peulvruchten op je menu!

dan niet meer nodig. Peulvruchten zijn bijvod]
Lees meer over peulvruchten en bekijk hoe jd

o 1 e week Ve il s e e e Une vidéo dévoile la souffrance des

Atlantische zalm O, heilbot, bokking, sardins

cochons gazés dans les abattoirs

« Eet niet meer dan 500 gram vlees per weel

L’association L214 dénonce I’étourdissement des animaux par asphyxie.
Deux de ses membres comparaitront le 12 juin devant la justice.

Meat types in EU consumer basket (kg/capita)

EU-15 EU-N13

PO Sl ¢ Partager (12345) [

1996 2006 2016 2026 1996 2006 2016 2026

M Pork MPoultry M Beef/veal M Sheep/goat M Pork MPoultry M Beef/veal MSheep/goat

Abattoirs : la souffrance des porcs gazés

Note: consumption in retail weight
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~ The trust factor
BEUC

Che Daily Telegraph
i{orsemeat scanmdmal ‘breathta kihnﬂg"
1986-2001 e e
UK mad cow
crisis |
2013 _ 2017 .
Horsemeat Fipronil in

scandal €ggs

Series of foodborne

Belgian meat (Salmonella, scandal 4

dioxin crisis Campylobacter)



~_ "More transparency!”
BEUC

Question: "In public discussions, there is always a debate about more transparency in the food market.
What does “transparency” mean for you in this context? What would be your transparency expectations
from food companies if you want to make a purchase decision? If possible, mention three expectations

for transparency in food."

What consumers mean by “transparency” Absolute | % of total
number | responses

Origin (product, ingredients) 370 23.5
Food composition, ingredients 297 18.9
Methods of production and manufacturing 99 6.3
Clarity of the list of ingredients (intelligibility, 65 4.1
legibility, etc.)

Additives 63 4.0

Spiller A., Nitzko S. (2014): "Verbraucherverstandnis von Transparenz. Ergebnisse einer
reprasentativen Konsumentenbefragung." Eine Studie im Auftrag von "Die
Lebensmittelwirtschaft e.\V."



https://www.uni-goettingen.de/de/document/download/a350cc3497e9b5f827c9976121a26561.pdf/Verbraucherverstndnis_von_Transparenz.pdf

« Long-standing consumer demand
but further reinforced by recent
fraud scandals.

« Consumer demand especially strong seuc
for meat (90%) and milk (83%),
whether sold fresh or used as
ingredients in processed foods.

 Lack of action at EU-level but
national initiatives.

CONSUMERS WANT TO KNOW THE F-
OF THEIR MEAT, NOT JUST A SLICE oF 1
e bemey bl sppep LS BEUC
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Better welfare for animals

B E U C The European
Consumer
Organisation
CONSUMERS ARE WILLING TO PAY FOR ANIMAL WELFARE

TlERSCH UTZ IN DER LAN DW'RTSCHAFT Consumers would pay moere for better animal welfare, but feel they don't have enough information and guidance.

VERBRAUCHER FINDEN TIERSCHUTZ WICHTIG

Das Thema Tierschutz In der Landwirtschalt ist

43 % wichtig.
68 %
25 % senr wicheig, 25 % toils wichtig, tells umwichtig.
45% 86% .
0 of consumers do not know how to tell whether meat '0 of consumers cannot, without
comes from animals raised under good conditions. prompting, name any animal welfare label.
Source: Survey carried out by Ziihlsdorf + Partner Marketingberatung on behalf of vzbv, November 2015
m 6 % nicht so wichtig.
'Y . 1% voilig unwichig;

© Estudio
TIERSCHUTZ IST VERBRAUCHERN ETWAS WERT

Verbenuches wiirden fir mehr Tierschutz 2ahlen, aber es fehlen ihmen Informationes und Orientierng

1 1 i
B i
LA ETIQUETA NO DISTINGUE
VIVICIOI [ellCES. .. PR
64% der Verbraucher sind berelt, mehr 2u zahlan, wenn sie sichor wiren, dass die Tlemaltung besser Ist. = |
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The European
Consumer
Organisation

On average, in the EU,
consumption of antibiotics is
higher in food-producing
animals than in humans.

7t ESVAC report: “Overall sales
are coming down but picture
across Europe remains varying”

BEUC ‘Superbug Tour’ campaign
— Consumer awareness raising
— Identifying ‘best/worst-in-class’

countries

— Advocacy in the context of the on-
going revision of EU legislation on
veterinary medicines and medicated

feed

Cutting on antimicrobial use

2.8.1.2. Changes in overall sales in mg/PCU, by country
ig 7. Total sales of v ary antimicrobial agents for food-producing species, in mg/PCU, from 2010 to 2015,
for 30 European countrie
/P
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Food that /s what it says it is

Close-up on

the meat we eat

[
Consumers want honest labels

BEUC

BEUC report denouncing
deceptive practices in relation to
the labelling of meat products:

» Playing with words ... and pictures.

» Products that look like 100% fresh
meat ... but contain other ingredients.

> Actual amount of meat lower than
that stated on label (when labelled).

» Water sold for the price of meat.

» Sneaky food additives.



Addressing food system challenges

The European
Consumer
Organisation

Challenges

Ethics Climate

Challenges
complex and
interrelated
and little
understood

Dict
rclated
ilness

L
Govormment
Offce for Science

Food System Challenges

From: Which? and the Government Office for Science (2015).
Food System Challenges. Public dialogue on food system
challenges and possible solutions

Beef

Lab produced meat
Biotechnology
Eating insects
Eating less meat

Eating different cuts of meat

Sustainability labelling

Potential solutions

Wheat

Precision agriculture

Biotechnology

Biological controls
Irradiation / microwaves to

extend shelf life
Product redesign

Chicken

Insects as feed

GM soya as feed

Preparation controls
Mechanically separated poultry
Improved packaging (freshness
labelling, roast bags, portion

packs)

Reducing meat
consumption

Reducing waste

Supporting sustainable
choices through new
products / labelling

Farming maore
sustainably

Improving food safety

Consumer preferred solutions

Predominately

supported

*Eat less meat

Different cuts of meat

*portion packs

*Freshness sensors

Sustainability labelling

Product redesign-
chickpea flour

*Precision agriculture

Insects as animal feed

Roasting bags
Rapid surface chilling

Inclined to
oppose, but
mixed responses

Eating insects
Mechanically Separated
Poultry

Biological controls
Waste as animal feed

Plant biotechnology

Lactic acid wash

Very unsure
about

*Lab produced meat

*Irradiated wheat
*Long-life bread

Meat biotechnology

Chlorine wash


http://www.which.co.uk/documents/pdf/food-system-challenges---public-dialogue-on-food-system-challenges-and-possible-solutions-445299.pdf
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