


MILK INTAKE

11,200
OWNERS

|
i

About Arla

D

e K
LURPAK

CASTELLO

@

19,000
COLLEAGUES

4 BRANDS



http://www.google.dk/url?sa=i&source=images&cd=&cad=rja&docid=bXwlYCyU08a2TM&tbnid=-6s46I7b5COouM:&ved=0CAgQjRwwAA&url=http://www.arla.dk/Produkter/Brands/Arla/&ei=lR4OUoTDA8PZtQb1gYGoBA&psig=AFQjCNHThdrM7j4kYcWKqTM2LWZjJXQHQw&ust=1376743445126773
http://www.google.dk/url?sa=i&source=images&cd=&cad=rja&docid=bXwlYCyU08a2TM&tbnid=-6s46I7b5COouM:&ved=0CAgQjRwwAA&url=http://www.arla.dk/Produkter/Brands/Arla/&ei=lR4OUoTDA8PZtQb1gYGoBA&psig=AFQjCNHThdrM7j4kYcWKqTM2LWZjJXQHQw&ust=1376743445126773
http://www.google.dk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=O_M6QRHN_v3vgM&tbnid=mt98RCXBpMlmkM:&ved=0CAUQjRw&url=http://www.arlafoods.es/&ei=bhYOUvaKCcKItQahj4HoBQ&bvm=bv.50768961,d.Yms&psig=AFQjCNEOhZtuG8raLs7SMu2Bz3ckpIz0jQ&ust=1376741354641579
http://www.google.dk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=O_M6QRHN_v3vgM&tbnid=mt98RCXBpMlmkM:&ved=0CAUQjRw&url=http://www.arlafoods.es/&ei=bhYOUvaKCcKItQahj4HoBQ&bvm=bv.50768961,d.Yms&psig=AFQjCNEOhZtuG8raLs7SMu2Bz3ckpIz0jQ&ust=1376741354641579

Our vision:

Creating the future of dairy to bring healt
and inspiration to the world, naturally 3
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European consumers are increasingly rejecting fresh milk (1-3 26 p.a.)
Top 6 barriers to consumption
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Arlagarden® ensures
milk of high quality

Animal Environmental
welfare considerations




Sustainable Dairy Farming Strategy 2020
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Continually caring for cows and of milk production

improving animal welfare \
S N

2 00 oo (]




Launching global database
Implementation started October 2017

o
Farmer to type in basic farm info
| @ Capture medicine data

@ Auto-capture herd data
Basic herd information (national databases)
3

Conduct & type in animal assessment
Simple: 4 parameters, 3 point scale
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Validation & pay incentive
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Dairy as part of a sustainable diet :

Animal welfare

Minimize environmental impact

Maximize ecosystem services

Upgrading inedible resources to human edible,
high quality protein

Research to evaluate environmental impact
based on nutritional quality
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